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HARD SKILLS

Freelancer  (se l f-employed)  -  Lyon,  France
I  suppor t  space renovat ion pro jects  to  create  a  s t rong 
ident i ty,  f rom des ign to  pro ject  complet ion.
Cl ients  :  Be l  A i r  Tex t i le,  COMEX

I N T E R I O R  A R C H I T E C T
2023 - aujourd'hui

Bel  Air  Camp -  Vi l leurbanne,  France
Bus iness  Network  of  Th i rd-P laces  suppor t ing ent repreneur s ,  
SMEs,  and Mid-s i zed Companies.

S t rateg ic  Market ing  :  des ign and superv is ion of  2  new 
camps,  bus iness  p lan and brand ident i ty  deve lopment,  
s t rateg ic  growth p lann ing,  implementat ion of  operat iona l  
market ing,  360°  communicat ion management.

HR & management  ( 14  people )  :  deve lopment  of  human 
resources,  act iv i t y  management  and goa l  t rack ing,  change 
management,  pro ject  management  and admin is t rat ive  
overs ight.

M A R K E T I N G  D I R E C T O R  &  T E A M  M A N A G E R
09/2018 - 12/2022

Mal j i  Ka Kamra -  Churu,  Rajasthan,  Inde
Mal j i  Ka Kamra i s  an Have l i ,  a  1920s pr ivate  merchant  
mans ion,  restored in to  a  un ique exper ience hote l  in  Churu .

S t rateg ic  and operat iona l  management  :  oversee ing 
s t rateg ic  d i rect ion and da i l y  operat ions,  redes ign of  brand 
ident i ty,  deve lopment  of  the e-commerce webs i te,  content  
creat ion.
PR : Handing re lat ionsh ips  wi th  Ind ian DMCs (des t inat ion 
management  company ) ,  and es tab l i sh ing par tnersh ips  wi th  
f rench speak ing tour i sm agenc ies.

M A R K E T I N G  M A N A G E R
02/2018 au 06/2018

Space Design & UX
Marketing analysis of the user journey and creation 

of functional, ergonomic and aesthetic layouts.

Technical Drawings
Plans, sections, and elevations on AutoCAD.

Project Management
Coordination, planning, budget and deadline 

management, team leadership.

Visual Communication Strategy
Creation of impactful and engaging visual 

universes (Indesign, Photoshop, Illustrator).

Modeling & design Software
I l lus t rator  /  Indes ign

Autocad 
Sketchup

V-Ray
Photoshop

EXPERIENCES

HOBBIES
L IT TERATURE

MEDITATION

TRAVEL

sarah. i sman@out look .f r  |  +33.06.15.86.03.94 |  28/ 12 / 1996 |  Dr iv ing L icense (category  B )

L A N G U A G E
S K I L L S

French :  nat ive
Engl i sh  :  B2 (profess iona l )  

I ta l ian :  A2 (e lementary )

CREAD Pro Lyon (France), School of 
Interior Architecture 
Level 7, Master’s degree

I N T E R I O R  A R C H I T E C T  &  
G L O B A L  D E S I G N E R

2023 - 2024

ISCOM Lyon, Higher Institute of 
Communication & Advertising
Master’s Degree (Master 2)

B R A N D  &  I N N O VA T I O N  
M A N A G E R

2014 - 2019

Lycée de la boisse (Ain, France)
Mathematics Option - Honors

E C O N O M I C  A N D  S O C I A L  
B A C C A L A U R E A T E

2011 - 2014

DIPLÔMES

1 2 3S T R A T E G I C  
E M P A T H Y

Understanding expressed or 
unconscious client needs to 
design spaces that align with 
individuals’psychology and 
the brand image.

C O N C E P T U A L
C R E A T I V I T Y

Ability to anchor each project 
within an artistic, psychologi-
cal, and historical context, 
translating them into innova-
tive concepts that align with 
the brand identity.

A G I L I T Y  &  S Y S T E M I C  
T H I N K I N G

Ability to quickly adapt to 
project developments while 
considering the global impact 
of each decision on the entire 
space and user experience.

I N T E R I O R  D E S I G N E R
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